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DETAILED ACTION 

Response to Amendment 

This communication is in response to the amendment of 1 1/18/2008. All 
changes made to the Claims have been entered. Accordingly, Claims 1-54 are 
currently pending in the application. 

Claim Rejections - 35 USC § 102 

1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 1 02 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

2. Claims 1, 2, 3, 28, 31, 32, 39, 40, 41, 53, 54 are rejected under 35 U.S.C. 102(e) 
as being anticipated by Bronnimann et al. (US 20040044571), hereinafter referred to as 
Bronnimann. 

Regarding claim 1, 28, 31, 32, 39, 40, 41, 54Bronnimann discloses a method of 
determining quality rankings of user traffic directed from at least one traffic producer 
Web site (Internet Advertising Distribution Partner 20 if figure 1) to a plurality of traffic 
consumer (Advertisement Provider 12 of figure 1) Web sites (an Internet advertisement 
listing provider distributes advertisements listings through search engines listings, 
ranked listing within an Internet content portal, and distribution partners, page 1 [0006]) , 
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a) establishing a plurality of references for the plurality of traffic consumers 
(Advertisement Providers and their associated Web site, page 6 [0063]) on the at least 
one Web site of the traffic producer (search engines (Distribution Partner) comprises a 
list of advertisements generated with corresponding URL listings so that the consumer 
can click on the URL listing and go to the website corresponding to that URL listing, 
page 1 [0004]), the plurality of references each including a link to a traffic quality 
intermediary (Advertisement Listing Provider 16 of figure land 2) and a unique identifier 
to identify a respective traffic consumer from other traffic consumers of the plurality of 
traffic consumers (advertisement providers 12 connect over a network to an 
Advertisement Listing Provider (using a secure https connection) to register, bids and 
associated advertisements (references including a link and unique id to identify a 
respective traffic consumer) associated with the bids, page 4 [0041] and page 6 [0063]); 

b) directing, using a respective link, user traffic data received by the traffic quality 
intermediary through the traffic quality intermediary from the at least one traffic producer 
Web site to one or more of the plurality of traffic consumer Web sites (click-through, 
page 1 [0004]), the user traffic data being associated with the user traffic directed from 
the at least one traffic producer (the Advertisement Listing provider distribute the listing 
of advertisements from the advertisement provider, through Search Engine systems 
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operated by the Internet Advertisement Distribution Partners , page 4 [0041] and page 
4 [0042] and seen from figure 1); and 

c) determining, at the traffic quality intermediary, a quality ranking of the user 
traffic of each of the traffic consumers (advertisement listing provider monitor and store 
click through rates for an advertisement (URL link) for a given advertiser (traffic 
consumer) and rank them, page 5 [0047]-[0048] and figure 16) based upon a weighting 
of a plurality of traffic data parameters associated (other data are factored into the 
evaluation to determine rankings based at least in part on revenue efficiency. 
Demographics of the audience, distribution channels, country, and other information 
that is available be fed into calculation to assist. For example, it may be determined that 
the ranking should generate different ranked listings for different distribution channels, 
page 5 [0053]) with the user traffic data received by the traffic quality intermediary and 
the unique identifier (URL as seen from figure 4 and 5) of the respective traffic 
consumer (Click-Through-Rate-Calculator Module inside the Advertise Listing Provider, 
page 2 [0014] and page 4 [0042] and figure 2). 

Regarding claim 2, Bronnimann discloses a method of determining a quality ranking 
of user traffic in accordance with claim 1 , wherein step (b) of directing the user traffic 
data through the traffic quality intermediary (Advertisement Listings Provider 16 of figure 
1 ) from the traffic producer Web site (Internet Advertising Distribution Partner 20 of 
figure 1 ) to the one or more traffic consumer Web sites (Advertisement Provider 1 2 of 
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figure 1 ) includes redirecting the user traffic from the traffic quality intermediary to the 
one or more traffic consumer Web sites (seen from figure 1). 

Regarding claim 3, Bronnimann discloses a method of determining a quality ranking 
of user traffic in accordance with claim 2, comprising the further step (d) of reporting 
the quality ranking (page 5 [0047] and figure 16). 

Regarding claim 53, Bronnimann discloses a method of determining a quality ranking 
of user traffic in accordance with claim 1 , wherein the plurality of traffic data parameters 
include at least one of (1 ) a click delay indicating a delay period between a search 
request and a click of the respective link, (2) a time associated with receipt of the user 
traffic at the traffic quality intermediary, (3) a number of mouse clicks used in selecting a 
listing on the traffic producer Web site, (4) a browser language, (5) a country, or (6) 
spatial coordinates relating to locations on a display of a user's computer, on which the 
listing was displayed (page 5 [0053]). 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
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invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4. The factual inquiries set forth in Graham v. John Deere Co., 383 U.S. 1 , 148 
USPQ 459 (1966), that are applied for establishing a background for determining 
obviousness under 35 U.S.C. 103(a) are summarized as follows: 

1 . Determining the scope and contents of the prior art. 

2. Ascertaining the differences between the prior art and the claims at issue. 

3. Resolving the level of ordinary skill in the pertinent art. 

4. Considering objective evidence present in the application indicating 
obviousness or nonobviousness. 

5. Claims 36-38 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Bronnimann et al. (US 20040044571 ), in view of Taraborelli et al. (US 20030208578), 
hereinafter referred to as Bronnimann and Taraborelli. 

6. Regarding claim 36, 37, 38, Bronnimann discloses a method of determining a 
baseline for use in determining a quality ranking of user traffic associated with a plurality 
of users, each user being directed from a traffic producer Web site (Internet Advertising 
Distribution Partner 20 if figure 1 ) to a plurality of traffic consumer Web sites 
(Advertisement Provider 1 2 of figure 1 ), and the user traffic having user traffic data 
associated with each user of the user traffic, the method comprising the steps of: 

a) directing the user traffic through the traffic quality intermediary from the traffic 
producer Web site to the plurality of traffic consumer Web sites (page 4 [0041] and seen 
from figure 1); 
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b) monitoring the user traffic between the traffic producer Web site and the 
plurality of traffic consumer Web sites for a predetermined period of time 
(advertisements may be evaluated over different time periods, page 5 [0052]); 

Bronnimann however fails to specifically disclose the following steps; 

c) collecting the user traffic data associated with each user of the monitored user 

traffic; 

d) storing the traffic data parameters of the collected user traffic data; 

e) aggregating separately each of the stored traffic data parameters; and 

f) determining the baseline for each of the aggregated traffic data parameters. 

g) weighting each of the aggregated traffic data parameters to determine a 
quality ranking of the monitored user traffic of each of the traffic consumers (other data 
are factored into the evaluation to determine rankings based at least in part on revenue 
efficiency. Demographics of the audience, distribution channels, country, and other 
information that is available be fed into calculation to assist. For example, it may be 
determined that the ranking should generate different ranked listings for different 
distribution channels, page 5 [0053]) 



Application/Control Number: 1 0/801 ,1 99 Page 8 

Art Unit: 2416 

Bronnimann however discloses analyzing ranked listings in a grouping, such as a 
grouping based on the targeted output format (page 1 [0007]). In a similar endeavor, 
Taraborelli discloses a web site traffic analysis service (180 of figure 1) that gathers 
traffic data, processes it into useful form, and stores the visitor data in memory 
(collecting the user traffic data and storing the traffic data parameters, page 4 [0024]). 
Taraborelli further discloses that the data is used for finding the number of visitors, 
search engine references, keywords in finding the site, traffic referral from other sites or 
pages, site entry, site exit, and travel paths and the like (aggregating separately each of 
the stored traffic data parameters, and determining the baseline for each of the 
aggregated traffic data parameters, page 4 [0024]). It would have thus been obvious to 
incorporate the concept of determining the baseline for each of the aggregated traffic 
data parameters, as disclosed by Taraborelli, into the method of monitoring traffic from 
a Internet Distribution Partner to a advertisement provider, as disclosed by Bronnimann, 
in order to efficiently and correctly determine different user traffic characteristics 
(baseline for each traffic data parameters) to a advertisement website. 

7. Claims 46-52 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Bronnimann et al. (US 20040044571), in view of Glommen et al. (US 2004/0260807), 
hereinafter referred to as Bronnimann and Glonmen. 

Regarding claim 46, 47, Bronnimann fails to specifically disclose modifying the 
reference for the traffic consumer to allow tracking a user by a traffic quality 
intermediary. Bronnimann however discloses that traffic measurement systems are 
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used so that visits to Web sites are measured (page 1 [0006]). Glommen further 
discloses of a method that uses a traffic analysis cookie in which is passed back and 
forth between the visitor browser and the traffic analysis server to maintain a record of 
the visitor website path and that the collection of path data in the cookie permits data to 
be analyzed and be available for viewing in real-time (page 3 [0047]-[0048]). It would 
have thus been obvious to a person skilled in the art to incorporate the use of a traffic 
analysis cookie as disclosed by Glonmen into the web-site performance analysis 
method as disclosed by Bronnimann, in order to efficiently track user traffic though a 
website. 

Regarding claim 48, 49, 50, 51, 52, the combination of Bronnimann and Glonmen, 
more specifically Glonmen discloses a method of determining a quality ranking of user 
traffic in accordance with claim 47, wherein the embedded software code is adapted to 
execute when the reference for the traffic consumer is loaded and before a user clicks 
on the reference for the traffic consumer (page 4 [0064] and page 4 [0072]). 

Allowable Subject Matter 

8. Claims 33, 34, 35, 42, 43, and 44 are allowed. 

9. The following is an examiner's statement of reasons for allowance: 

Claim 33, 34, 35, 42, 43, and 44 are allowable over the prior art of record since the cited 
references taken individually or in combination fail to particularly disclose determining a 
deviation for each of the plurality of traffic data parameters of the user traffic data based 



Application/Control Number: 1 0/801 ,1 99 Page 1 0 

Art Unit: 2416 

on the comparison: weighting the deviation for each of the plurality of traffic data 
parameters with a predetermined weight assigned to each of the plurality of traffic data 
parameters: and combining each of the weighted deviations to arrive at the traffic quality 
ranking . It is noted that the closest prior art, Bronnimann et al. (US 20040044571 ), 
hereinafter referred to as Bronnimann discloses monitoring the effectiveness of 
advertisements (URLS) for a website (page 5 [0047]). However the stated prior art fails 
to disclose or render obvious to the above underline limitations as claimed. 

10. Claims 4-27, 29, 30 and 45 are objected to as being dependent upon a rejected 
base claim, but would be allowable if rewritten in independent form including all of the 
limitations of the base claim and any intervening claims. 

Conclusion 

1 1 . Applicant's amendment necessitated the new ground(s) of rejection presented in 
this Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP 

§ 706.07(a). Applicant is reminded of the extension of time policy as set forth in 37 
CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
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extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to NGUYEN NGO whose telephone number is (571)272- 
8398. The examiner can normally be reached on Monday-Friday 7am - 3:30 pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Firmin Backer can be reached on (571)272-6703. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 



/Kwang B. Yao/ 

Supervisory Patent Examiner, Art Unit 2416 
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Nguyen Ngo 

United States Patent & Trademark Office 
Patent Examiner AU 2614 
(571)272-8398 

/N. N./ 

Examiner, Art Unit 2416 
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